
Student services are successful only if they reach all students who need them. Many 
administrators attempt to discern the volume and characteristics of students they 
assist but lack the necessary tools and resources to do so; consequently, these 
administrators are unable to improve and better market their services. Recognizing 
such limitations, the administrators at Case Western Reserve University (Case) 
sought a new approach to understanding the levels of student engagement with their 
services. 

Case utilized StudentVoice Tracking, an efficient, systematic process of generating 
profiles of students who visit offices and departments, use services, and attend 
special events. Tracking is a valuable tool that offers professionals a broad perspective 
of the engaged student and further empowers professionals to create accurate and 
meaningful assessments of student needs.

Using the StudentVoice Tracking application and swipe-card technology, Case 
administrators monitored the number of student visits to the Career Center. Each 
visitor was required to enter a unique ID by swiping a card through a scanner. Then, 
from a list of options on the scanner, the visitor was prompted to select the reason 
for his/her visit (i.e., the service he/she was using). Administrators would 
periodically upload the data and view the results on the StudentVoice reporting site. 

The reporting site provided the number of visits to the Career Center over a 
six-month period. Unlike the tally sheets commonly used among administrators to 
record visits, the Tracking software distinguished the number of visits from the 
number of visitors; i.e., of the 1012 visits made to the center, 619 of the visits were 
made by unique visitors. Most important, the Tracking software allowed 
administrators to pre-populate demographic information in order to view and 
match the aggregate service-usage data of the visitors with their demographics. 

A separate Case Tracking study focused on the Plain Dealer Electronic Learning 
Center (PDELC), a computing facility for undergraduate commuters, students 
from multicultural backgrounds, and students with disabilities. By integrating 
pre-populated data with the aggregate data collected during the student visits to the 
center, administrators measured the characteristics of their actual user population 
against the student populations they aimed to serve.  

Because StudentVoice Tracking enabled them to combine visitor usage with 
demographic information, the Case administrators of both studies procured distinct 
profiles of their users. In turn, these administrators are now able to modify strategies 
for improving and marketing underused services, and for reaching out to 
underrepresented populations.
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StudentVoice helps us 
link participation and 
learning; now we have 
outcomes to share that 
demonstrates the 
impact of our 
programs and how 
students are benefiting 
from our Center.

Thomas Matthews
Director, Career Center

Case administration 
was able to use the 
evidence of our 
increased utilization to 
justify adding three 
new staff members at a 
time when our campus 
is financially cautious.

Dennis Rupert
Assistant Vice President for 

Student Affairs


